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Professional 
Summary

Strategic marketing executive with 20+ years of driving bold brand transformation, digital growth, 
and omnichannel impact for mission-driven and fast-moving organizations. I specialize in turning 
vision into velocity—launching, scaling, and reimagining brands across web, content, design, and paid 
media. Adept at blending big-picture strategy with hands-on execution, backed by deep expertise in 
UX/UI, SEO, email marketing, donor engagement, and performance analytics. Known for turning complex 
challenges into clear, measurable results—and delivering creative, conversion-focused solutions that 
actually move the needle.

Education Kutztown University of Pennsylvania
Bachelor's, Communications

Professional 
Experience

AHED New Hope, PA, USA
VP, Marketing | Creative | Design January 2023 - September 2023

•  Led omni-channel marketing and brand strategy across multiple for-profit colleges under AHED, 
including Rockford Career College and Stautzenberger College. Drove enrollment growth through 
targeted campaigns, optimized user journeys, and cohesive storytelling across digital and print.

•  Produced a brand video that generated over $200,000 in revenue for Rockford Career College, 
becoming the top-performing asset and eliminating the need for additional paid social media ad 
spend.

•  Enhanced decision-making and campaign effectiveness by utilizing data analytics, SEO, and 
marketing automation to inform content marketing efforts and optimize digital touchpoints for 
improved audience engagement.

•  Developed and implemented go-to-market plans for new degree programs at Cannavision Institute, 
including customer and industry research, persona development, competitor analysis, and content 
strategy to support successful program launches.

•  Created high-converting landing pages and optimized homepage UX/UI, resulting in improved 
engagement metrics and increased lead capture across multiple AHED campuses.

•  Revamped email marketing strategy across all campuses, introducing segmented workflows and 
storytelling sequences that improved open and click-through rates by 30%+.

•  Collaborated with cross-functional teams, including admissions, creative, and vendor partners, to 
align messaging, boost recruitment outcomes, and streamline campaign execution across six campus 
brands.

•  Crafted digital advertising campaigns and managed creative assets across paid search, social, and 
programmatic, tailoring messaging to resonate with first-gen, career-switching, and nontraditional 
student populations.

•  Reshaped brand perception and increased market share in a competitive educational landscape 
by leading brand management initiatives and strategic planning across cross-functional marketing 
teams, ensuring cohesive messaging across all channels.

•  Implemented effective marketing strategies for premium offerings priced at $25K+, resulting in 
increased lead generation and improved conversion rates.

1SEO Bristol, PA, USA
User Experience Specialist April 2022 - August 2022

•  Enhanced website user experience and search visibility by merging data analytics and design 
expertise to create intuitive interfaces and streamline navigation in collaboration with SEO, web 
development, and content teams.

•  Supported improved conversion rates and client satisfaction by conducting in-depth website audits 
and delivering actionable reports to guide digital marketing and content strategy for executive-level 
and corporate clients.
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•  Strengthened brand positioning and digital presence by leading the redesign and optimization of 
client websites, integrating internal links and optimizing workflows to enhance user engagement in 
the digital education and professional services sector.

•  Drove cross-functional alignment and marketing innovation by partnering with SEO specialists, 
developers, and content experts to shape online marketing strategies and deliver improved user 
experiences supporting company growth.

•  Retained at-risk accounts and reduced churn by proactively rebuilding trust, restructuring strategy, 
and delivering measurable performance wins—saving multiple clients from leaving.

•  Chosen to lead homepage UX/UI redesign for the agency’s largest account, a $100K/month client, 
delivering a high-impact revamp that increased engagement and positioned the client for continued 
growth.

•  Earned “Employee of the Month” nomination out of 200+ team members, recognized for exceptional 
client relationships, fast execution, and results-driven campaign pivots under pressure.

Sana Lake Recovery Remote
Marketing & Creative Consultant, Web Development & Digital Strategy March 2021 - November 2021

•  Led a full digital transformation of the Sana Lake brand, including a complete UX/UI overhaul of 
the website, resulting in decreased bounce rates, stronger engagement, and higher conversion from 
paid and organic traffic.

•  Conducted a comprehensive brand audit and messaging refresh, repositioning the center to better 
connect with its audience and stand out in a saturated behavioral health market.

•  Revamped the email marketing strategy, shifting from transactional sends to emotion-driven 
storytelling sequences that re-engaged past leads and nurtured referral relationships.

•  Created and executed a social media strategy aligned with patient journeys and family support, 
elevating brand voice, increasing reach, and improving trust with prospective patients.

•  Advanced marketing operations by providing actionable insights from KPI analysis to inform 
content, UI/UX, and CRM enhancements. 

•  Collaborated with the marketing team and external vendors to align brand voice across all 
touchpoints, ensuring consistency from first impression through patient intake.

•  Introduced vendor cost analysis and marketing performance reviews, identifying redundancies, 
cutting excess spending, and improving ROI across paid campaigns.

Reality Changers San Diego, CA, USA
Marketing & Creative Director September 2015 - March 2020

•  Served as Director of Marketing & Creative for a nationally recognized nonprofit, leading brand, 
digital, and event strategy to support first-gen college students and underserved youth.

•  Rebranded Reality Changers to modernize its voice and visual identity, increasing donor engagement, 
elevating community recognition, and aligning messaging across all platforms.

•  Enhanced brand consistency and messaging impact by overseeing the development of print and 
digital materials, annual reports, fundraising appeals, and event publications to reinforce brand 
identity and support mission-driven storytelling.

•  Planned and executed multi-channel campaigns for major fundraising events, including the Malin 
Burnham Awards, resulting in increased attendance, donations, and corporate sponsorships.

•  Redesigned the organization's website for clarity, accessibility, and conversion, leading to improved 
user experience, stronger donor journeys, and easier navigation for students and parents.

•  Developed digital and print assets for college readiness programs, donor stewardship, and community 
storytelling, turning complex impact data into compelling visual narratives.

•  Collaborated cross-functionally with leadership, alumni, board members, and partners to build 
cohesive messaging and align fundraising goals with brand strategy.

•  Implemented new performance tracking systems and vendor oversight processes, improving 
cost-efficiency and marketing ROI across platforms.

Expertise Core Marketing & Strategy
•  Strategic Marketing Planning
•  Brand Development & Positioning
•  Go-to-Market (GTM) Strategy
•  Integrated Campaign Execution



•  Omnichannel Marketing
•  Performance Marketing
•  Funnel Optimization
•  Growth Strategy & Demand Gen
•  Customer Journey Mapping
•  A/B & Multivariate Testing

 
Digital & Creative

•  UX/UI Strategy & Web Optimization
•  Conversion-Focused Design
•  Email Marketing & Automation
•  Paid Social & SEM Campaigns
•  SEO & Keyword Research
•  Content Marketing & Editorial Strategy
•  Website Audits & Wireframing
•  Social Media Strategy
•  Landing Page Creation & CRO

 
Research & Insights

•  Market & Industry Analysis
•  Competitive Landscape Analysis
•  Donor & Consumer Research
•  Persona Development
•  Audience Segmentation
•  Messaging Testing
•  Data-Driven Decision Making

 
Leadership & Communication

•  Cross-Functional Team Leadership
•  Creative Direction & Team Management
•  Stakeholder & Executive Alignment
•  Vendor & Agency Collaboration
•  Internal Brand Evangelism
•  Presentation & Pitch Development

 
Nonprofit & Mission-Driven Work

•  Fundraising Campaign Strategy
•  Donor Stewardship Communications
•  DEI Storytelling
•  Grant & Program Marketing
•  Impact Reporting & Outcome Framing
•  Event Branding & Promotion

 

Technical Skills Web Analytics Tools: Google Analytics, Hotjar
Digital Advertising Platforms: Meta, Google Ads
CMS: Custom WordPress Design and Development
SEO/SEM: SEM Rush, Ahrefs, Google Search Console
Social: Facebook Ads Manager, Hootsuite, Canva
Email Marketing: Mailchimp
Artificial Intelligence: Advanced proficiency in ChatGPT and emerging AI tools


